Minutes Media and Marketing Meeting
January 6, 2009
Attendees: Molly Ralph, Katie Shultz, Cheryl Moder, Beverly Tuzin, Sandra Parkington, Kieu Do
1. Annual Workplan

a. Reviewed

2. PUSH Toolkit

a. Find out from Julianna: When PUSH toolkit will be posted on website 
b. Chris: will fax database to Molly of people we have presented PUSH toolkit
c. Chris: Create email to go out to the database on the PUSH
d. Consider a place that will pilot this

e. Naomi: follow- up with her about San Marcos snack shack, AYSO, Naomi has good results in buying healthy choices from her concession stand.  She would consider doing opt-in piece as a parent running the concession stand, however, San Marcos itself does not want publicity at this time.
f. Naomi: to contact Katie Judd regarding the PUSH toolkit and helping with Lakeside teams

g. Chris to send Naomi reminder to bring hard copy of PUSH to Monday Leadership Council for the Padres.
h. Chris: will send email to Sandra Parkington with toolkit information- she will talk to her son who is the lacrosse coach at Poway schools
3. Expand membership of M and M

a. We need to find marketing people in our partners already involved in COI
b. Challenges: lookers for funding, reporters won’t attend unless engaged in a project
c. Partners: Rady, UCSD, County, Qualcomm and other Media
d. Bill 1424 - $20 rebate to employee who bikes to work

e. Highlight a project- eg 211 project to highlight a media relations approach that would directly involve the partner’s media relations people (Rady, UCSD).  Chris will discuss at the Healthcare Domain meeting to follow this meeting.
f. Cheryl will bring up at Social Marketing meeting this week and find contacts also.
4. PR Plan

a. Recognition plan – will start with the highlighting of the domains, government will be first
b. Developed logo use policy

c. Developed partner support form that will be online

d. Partnership details of expectations

e. Already have a media workgroup that is a subgroup and they have recently met with County media staff

f. Developing a PR plan: challenge on the County side is the idea of explaining “environmental change.”  We will get back to them with language on how we will describe environmental change.  This needs to cover where you live, work, learn and play.  Use adjectives to describe nutrition, activity.  Katie S. will draft this.
g. Media workgroup ideas: we have done a poor job of educating our own domain members, so need to increase internal awareness and also focus on external education to the public of environmental change.  
i. Internal piece – Cheryl will go to each domain meeting to give a 10 minute PP about the COI (deadline March).  
ii. External piece – Katie S. will create a toolkit that will have talking points, overview, and brochure of COI.  They will also collect broadcasts and articles to make a better case about what is environmental change and how that is working.
h. Katie S. will put together PR plan and present to this group.

5. Social Marketing Campaign

a. Sent out press release in December on this campaign. Pfizer and YMCA will be partners/funders for the campaign. 
b. April will be the Child Month – YMCA does the Kids Fit Day in April that they want to make a big event.  
c. Potential Padres, Rady’s, Barona

d. Supervisor Greg Cox gave $15,000 for campaigning in Chula Vista.

e. Chris: Ask AAP if Kate can come for presentation

6. Announcements
a. Recruiting administrative assistant for the COI. 

b. Kieu Do-League will be offering cooking classes with parents and kids over 8 years.  
NEXT MEETING: February 3rd, 11-1230 pm, University Room

